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A sense of place




A definition:

Tourism that supports
the geographical
character of a
place—its environment,
culture, heritage,
aesthetics, and the well-
being of its citizens.




It is synergistic:

All the elements of geographical character together
create a tourist experience that is richer than the

sum of its parts, appealing to visitors with diverse
interests.
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soth visitors and hosts:

"Residents discover their own heritage and how the ordinary and familiar may
be of interest to outsiders. As local people develop pride and skill in showing
off their locale, tourists get more out of their visit.
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Travel businesses do their best to use the local workforce, services, and
products and supplies. When the community understands the beneficial role
of geotourism, it becomes an incentive for wise destination stewardship.




It supports
integrity of
place:

Destination-savvy travelers seek out
businesses that emphasize the character of
the locale. Tourism revenues in turn raise
local perceived value of those assets.
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: Sa’tlsfled exc,lted wsﬁors brmg new knowledge .'_;, i
‘home and send frlends off‘to experience the same,

_thing—which provldes continuing business for
the destination..
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