Great Lakes Aquatic Invasive Species

LANDING BLITZ

Great Lakes boaters and anglers experienced a regionwide educational “blitz"
encouraging them to clean, drain, and dry their boats and gear, and properly dispose of unwanted bait.

The Great Lakes AIS “Landing Blitz” is a binational multi-agency effort aimed at raising public
awareness and promoting actions to prevent the spread of harmful aquatic invasive species (AIS).

In 2020, the two week event brought together hundreds of partners to support education efforts
and watercraft inspections to reduce the risk of moving AIS between water bodies. However, due to public
health restrictions surrounding the COVID-19 outbreak, many partners were unable to host in-person events,
leaving social media and other virtual events as key components of this year’s Landing Blitz.

Thousands of people are becoming part of the solution:

Where in-person events were able to be held safely and responsibly,
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ﬁ B Tweets using the official event hashtag, #GLAISBIitz, were seen
on up to 141,000 different user timelines

i {7 T B 1,150+ interested people got information about the event through
the event webpage at www.glc.org/blitz

For more information and to become a partner visit:
www.glc.org/blitz




